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Skin-care preparations 5,066
I 3,463
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Moter Vehicles

Non Alcoholic Beverages

Dairy Products & Dairy Substitube Prod.

Communications (total)

Retail Shops/Stores

Real Estate/Agent
Vitamins & Supplementary Foods
14% A1l Food Outletsv & Restaurants
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Total Spending 10/

+8%
+14%
Thanks to the gradual rebound of national economy, 4%
together with intensive competition in digital landscape, +18%
total online advertising spending in 2024 exceeds
30,000 million THB for the first time with 8% growth

from 2023 29,283
+16%
In 2025, it's predicted to grow further almost reaching 24,766 25,729
35,000 million THB with a double-digit growth rate
+31% 21,058
17% 19,555
o+
+32% ¢
+44%
+53%
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Petrol 384
Personal Accessories 414 Unit in Million Baht
Electrical Products (Non-Audio/Visual) 426

Bakery/ Chocolate/ Wafers/ Biscuits 431
Oral Products 529
Pharmaceuticals 587

Snack Foods 640
o pr Household Cleaners 715

I n d u S t r}; . Jnsu.rance 749
S pe n d I n g Hair Preparations 858

Skin-care preparations

6,128

Cosmetics 891

Skin-care preparations is Food Outlets & Restaurants 950 | Y
predicted to uplift further, with _ Motor Vehicles
21% growth rate, capturing Vitamins & Supplementary
18% of total Thailand online Foods 1,107
spending in 2025.

Real Estate
On the other hands, Insurance
is forecasted to fall Non-Alcoholic >
considerably at -18% this year Beverages | o ‘

Retail Shops
1,990 Dairy Products &
Communications (Total) Dairy Substitute Prod. 2, 525
2,104

W IGITAL | AR Communications (Teleo): 395
it KANT& & Communication Devices: 1,709
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FC2025
Discipline

Spending

Although Meta can secure its
leading position in 2025, its
proportion is forecasted to drop
from 28% to 26%

while TikTok is believed to see
massive growth by reaching 5
billion THB, holding the second
largest shares this year
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E-Commerce

1,531

Search
1,930

Display
1,933

Online Video
2,463

- Creative
— 12,714
YouTube Ads
5,155
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iiated Marketing

| X (Twittar Ads)

1,059
LINE

Native Ads
Others
Onling Audio

Live/Live Commerca

A Insiant Messaging

Meta (Facebook
& Instagram Ad)

9,088

f

o

TikTok Ads
5,510

Unit in Million Baht 15
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